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Influencer Check

BACKROUND

As a co-founder of Swiss Influencer Award, besides a strong network of course

we have a large know-how in influencer marketing. Numerous of studies prove

that the issue with social media is always credibility.

With our concept we connect the benefits of influencer marketing with the high

credibility and the competence in terms of lifestyle of our media brand FACES.




Influencer Check

CONZEPT

Together we are chosing an influencer within our network and with a great brand fit,
who «checks» a selected product for FACES. Depending on the chosen package,
we will publish the result all over our channels. Such as a story in print, on our
website, social media and in our newsletter. The influencer of course will share the

story on his social media channels.

We are showing the product in a contemporary and likeable surrounding to a

lifestyle loving audience and using the entire reach (FACES & Influencer).




Influencer Check

CHANNELS

Print
Scope depends on the chosen

package

Post and Instagram Story

Influencer/in

Crossmedia communication
(magazine, newsletter, online

article, social media)

B f

The produced content could

be used by the partner.



Influencer Check

CASE

FACES Influencer Check
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testet Lubex anti-age
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Liebe auf den ersten Blick? Der trauen wir nicht. Bel Pflege-Produkten lassen wir uns lieber etwas lsnger

Zeit, bevor wir unser Urteil fallen. Influencerin Kerstin Cook hat fir uns die Augen-Wirkbehandlungen
von Lubex anti-age getestet und verrit uns hier, ob sie tatsichlich ihr Herz verschenken konnte.
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FACES Influencer Check: Kerstin
Cook testet Lubex anti-age

Liebe auf den ersten Blick? Der trauen wir nicht. Bei Pflege-Produkten lassen wir
uns lieber etwas langer Zeit, bevor wir unser Urteil fallen. Influencerin Kerstin
Cook hat fur uns die Augen-Wirkbehandlungen von Lubex anti-age getestet und

FACES Influencer
Check: Kerstin Cook
testet Lubex anti-age
Influencerin Kerstin Cook hat

fur uns die Augen-
Wirkbehandlungen von
Lubex anti-age getestet und
verrat uns hier, ob sie
tatsachlich ihr

Herz verschenken konnte.
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Dies in deiner Story posten > |
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gemacht hast %®

itslindsayanderson these lock so amazing

sindscha Schin, dass du so gute Erfahrungen
gemacht hast 4®




Influencer Check

PACKAGE S — DIGITAL ONLY

*  Online article 200k PI1 / per Month EUR 4100

* Digital mailing 7700 Subscriber EUR 2°000 “ .
* Facebook (1 Post) 65’600 Followers EUR 1°800 l

* |nstagram (1 Story) 44700 Followers EUR 1°350 4
* Media value influencer In consultation EUR 5000

Media value and production costs total EUR 14250

: Package price (incl. fee and handling influencer) EUR 7°500
|
:
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Influencer Check

PACKAGE M

Y2 page print
Online article
Digital mailing
Facebook (1 Post)
Instagram (1 Story)

* % % % % %

Media value influencer

Media value and production cots

Package price (incl. fee and handling influencer)

Circulation 50°'000
200k PI / per Month
7700 Subscribers
65'600 Followers
447700 Followers

In consultation

EUR 7100
EUR 4100
EUR 2000
EUR 1'800
EUR 1'350
EUR 5000

EUR 21°350
EUR 10°000

w—y




Influencer Check

PACKAGE L

Advertorial 2/1 page Circulation 50k EUR 24°000

Production advertorial +10% EUR 2'400 .
Online aticle 200k Pl / per Month EUR 4’100 l
Digital mailing 7"700 Subscribers EUR 2’000 <

Facebook (1 Post) 65’600 Followers EUR 1’800
Instagram (1 Story) 447700 Followers EUR 1°350

. . D S D S S

Media value influencer In consultation EUR 5000

Media value and production costs total EUR 40650

: Package price (incl. fee and handling influencer) EUR 25’000
|
:




Influencer Check

PACKAGE XL

Advertorial 4/1 page Circulaion 50k EUR 48°000

Production advertorial +10% EUR 4’800 “ .
Online article 200k Pl / per Month EUR 4’100 l
Digital mailing 7700 Subscribers EUR 2°000 +

~acebook (1 Post) 65’600 Followers EUR 1°800
nstagram (1 Story) 44700 Followers EUR 1°350

. S S . D D

Media value influencer In consultation EUR 5000

Media value and productions costs total EUR 67°050

;—" .
) Package price (incl. fee and handling influencer) EUR 35’000 |
|
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FACES
Community

Generation Y

FACES readers are the so-called "Generation Y" - urban, well-
educated, technology-oriented women and men between the
ages of 25 and 40. They are cosmopolitan and do not worry
about traditional roles or origins. They are curious, optimistic
and socially well connected. They live a conscious lifestyle,
conscious of the environment and society, but also conscious of
themselves. Profession and career are important to them, as is
personal development. They are fashion-conscious and have

their own style.

SQ

34 years

average age
Young Luxury Buyers of

Generation Y (25 — 40 years)

interest in
Lifestyle

Fashion: 220 Travelling: 127
Beauty: 227 Living: 164

®

urban residence

61% City
27% Agglomeration
13% Countryside

high
lncome

53% > EUR 7°000

household income

4

good education

81% have an intermediate

to higher education

gender

Print:
80% Women / 20% Men
Overall:
55% Women [/ 45% Men



GET IN TOUCH
WITH US

LOCATION

STRASSBURGER STRASSE 6D
DE-10405 BERLIN

WEB & SOCIAL

FACES.CH / FACESMAG.DE
@FACESMAG
FACEBOOK.COM/FACES

PHONE

+49 (0)30 552 02 383

ADVERTISING CONTACTS

Julia Gelau

julia@faces.ch




